
Welcome to PAYBACK ☺
Onboarding
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Everything starts 

with a question:
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„Do you have PAYBACK card?”
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One card
two carriers

Karta plastikowa Mobile app
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REGISTRATION. EASY AS … 1…2…3!

PAYBACK number

CVC

Download PAYBACK app, enter PAYBACK number and CVC, setup password and PIN.
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access to coupons

and promotions

°points redemtrion

(exchange of PAYBACK 

°points for shopping, 

vouchers and rewards) 

access to information

from PAYBACK life

Registration
why is it worth to do it?
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Do YOU have 

a registered PAYBACK card?



PAYBACK from consumer perspective1
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Partners or perhaps clients?
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PARTNERZY STACJONARNI

PARTNERZY ONLINE



How to collect °points for online shopping?
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Multipartner ecosystem is rewarding over 6 M active participants

66 M PLN
Worth of °points

attributed

16 B PLN 
turnover

127 M
no of transactions

20 mln PLN
Worth of °points 

redeemed 

86 M PLN 
worth of all

 °points collected

wymiana °punktówzbieranie °punktów

°p
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shopping 

at PAYBACK partners

What can you get for PAYBACK °points?
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What can you get for PAYBACK °points?

Shopping at 

stationary partners
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shopping 

at PAYBACK partners

What can you get for PAYBACK °points?

vouchers

on PAYBACK.pl
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What can you get for PAYBACK °points?

vouchers

and many 

more…
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shopping 

at PAYBACK partners

What can you get for PAYBACK °points?

vouchers

on PAYBACK.pl

tangible rewards 

on PAYBACK.pl

charity 

support
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PAYBACK offers also other benefits

cheaper products great promotions special actions



Präsentationskennung - über EINFÜGEN in KOPF- UND FUSSZEILE eintragen 19

PAYBACK is the biggest communication platform in Poland

Offline Online

SMS

Mobile app

PUSH

Website

Social Media

NewsletterPaper 

communication

T@T paper coupons

Mobile

Coupons 



PAYBACK app is a key channel for reaching customers

20

1 000 000
.

active users monthly



PAYBACK Coupons
influence on customer behavior!  

Virtual cars 
always by your side!  

PAYBACK App
 and you won’t miss any occasion!



PAYBACK Coupons
influence on customer behavior!  

Virtual cars 
always by your side!  

PAYBACK App
 and you won’t miss any occasion!



PAYBACK Coupons
influence on customer behavior!  

Virtual cars 
always by your side!  

PAYBACK App
 and you won’t miss any occasion!



Coupons = faster way to rewards

24

Mustela newborn set

129,95 zł

without coupon
with coupon 

33x more °points

basic °points

promo °points

SAVINGS

+
64 64

- 2 048

64 °points = 0,64 PLN 2 112 °points = 21,12 PLN



PAYBACK Coupons
influence on customer behavior!  

Virtual cars 
always by your side!  

PAYBACK App
 and you won’t miss any occasion!



SMS and PUSH
Effective channels to reach customers



Online

SMS

Mobile app

PUSH

Website

Social Media

Newsletter

Mobile

Coupons 

Offline

Paper 

communication

T@T paper coupons

PAYBACK is the biggest communication platform in Poland
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Paper coupon
A consistently effective form of promotion



Online

SMS

Mobile app

PUSH

Website

Social Media

Newsletter

Mobile

Coupons 

Offline

Paper 

communiaction

T@T paper coupons

PAYBACK is the biggest communication platform in Poland



POS materials
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Photo by Andrej Lišakov on Unsplash 

https://unsplash.com/@lishakov?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText
https://unsplash.com/de/fotos/XL-hPDNeZvs?utm_source=unsplash&utm_medium=referral&utm_content=creditCopyText


PAYBACK from partner perspective2
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PAYBACK exist, to…

support partners in 

strengthening and  

relations with their 

customers



Our biggest stationary partners
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Partner Business area Scale Plans for development Interesting facts

Kaufland Grocery retail 239 POS
Real-time solutions, focus on PAYBACK 

App users growth & engagement

Kaufland celebrated its 20th anniversary on the 

Polish market in 2021

bp Fuel stations 567 POS

Marketing automation

collector mechanism in PAYBACK 

application

BP was a first PAYBACK coalition member in Poland 

– we are working together since 2009

PSB Mrówka DYI 360 POS Opening of 30 new stores in 2023
PSB-Mrówka was the first large DIY store chain 

that focused on cities below 100k residents

CUK Insurances 400 POS
Opening new POS and developing on-line 

channel

CUK Ubezpieczenia is the number 1 insurance 

multiagency in Poland 

Multikino Cinema 45 cinemas
PAYBACK as an additional channel of 

ticket sale

Multikino acquired Cinema 3D that joined PAYBACK 

coalition by the end of 2021

dm Drugstores 14 POS
Entered Polish market a year ago, 

opening new locations

dm is a global PAYBACK Partner present on various 

markets

AlCapone Liquer stores 100 POS
Introducing advanced personlized 

dialogue with its customers
One of the largest liqueur chains in Poland
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PAYBACK is an attractive shopping platform enabling online 

shopping at over 350 online brands

Over

350
Online shops

In 2023 roku 

We generated over 

1.1 Billion PLN

for our online partners



Data & analytics3
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PAYBACK data gives a very broad picture of the customer, providing 

knowledge that allows for effective and targeted activities

buys clothes 
online

uses iPhone

is in retlationship

has a house
with garden

orders sushi

went to Rome 
on vacation

carries out 
renovation

goes to the cinema 
once per month

buys beer

has an animal
visits bp

PAYBACK Kunde DPAYBACK Kunde DPAYBACK Kunde DPAYBACK Kunde DPAYBACK Kunde DPAYBACK Kunde C
PAYBACK Kunde B

PAYBACK customer A

Zamieszkanie: Warszawa

Płeć:        kobieta

Wiek:              45 lat



What is there in PAYBACK for partners?4
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What do we Focus on with new partners?

PROGRAM SETUP

0-3 months

BUILDING SCALE

4-12 months

BUSINESS GROWTH

+12 months
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Strengthening of brand

attributes by 

personalised

communication activities

Why does PAYBACK exist?

Building of strong

customer relations by 

advanced communication

technology

Processing of right

amount and quality of 

data

Growth of customer value

by builing up shopping 

frequency, basket value

and acquiring new

customers

Brand 

awareness

Communication

platform

Knowledge

about clients

Growth 

of sales
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Why does PAYBACK exist?

Growth of customer value 

by builing up shopping 

frequency, basket value 

and acquiring new 

customers

Growth

Of sales
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What does the growth of sales come from?

Increase of

frequency

Increase of

average basket

Growth of sales for partner

New shopper

acquisition
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And the… coalition
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Only for employees ☺



Any questions?

Thank you
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